
 

 

www.cfib.ca 

Policy Brief  February 2017 

Cassandra Beaugé, National Affairs Assistant 
Corinne Pohlmann, Senior Vice-President, National Affairs & Partnerships 

 



Crossing the Digital Divide 
 

 

 

2 2 

Figure 1 

Importance of digital technology to success of the business (% of responses) 

Figure 2  

Types of digital technologies SMEs are using (% of responses) 
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Figure 3  

Types of digital technologies SMEs are using, by business size (% of responses) 
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 CFIB, Communicating with your Business Survey, July 2009, 6,840 responses 

2
 CFIB, Technology, Innovation and Trade Survey, November 2012, 7,797 responses 
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Figure 4 

SME use of social networking sites (% of responses) 
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 CFIB, Communicating with your Business Survey, July 2009, 6,840 responses 
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Figure 5 

SME use of social networking sites, by size of business (% of responses) 

How do SMEs use their websites? 
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Figure 6 

How does your business use its website? (% of responses) 

Figure 7 

How does your business use its website? By size of business (% of responses) 
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Figure 8 

Challenges faced by SMEs when adopting digital technologies (% of responses) 
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https://digitalliteracy.gov/taxonomy/term/88
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Table 1A 

Importance of digital technology to success of the business, by age of  

Business (% of responses)  

 

Table 1B 

Importance of digital technology to success of the business, by industry 
sector (% of responses) 

 Agriculture Natural 

Resources 

Construction Manufacturing Wholesale Retail Transportation 

Very 
Important 

 

21.4 20.0 28.5 33.0 37.6 44.5 34.5 

Somewhat 
Important 

 

47.1 44.0 42.3 40.6 41.5 39.5 39.9 

Not very 

Important 
 

18.4 24.0 18.3 18.6 15.8 10.5 17.9 

Not 

important 

 

10.2 9.3 9.9 6.2 3.6 3.8 0.1 

Don’t 
Know 

2.9 2.7 0.9 1.7 1.4 1.7 1.8 

 

 

 

 

 

 

 

 

 

 

 

 

 1 2-4 5-10 11+ 

 

Total 

Very important   56.5 50.7 45.4 35.9 38.8 

 Somewhat 

important   
28.7 34.6 34.7 41.4 39.6 

Not very important  10.4 10.8 14.2 15.5 14.9 

Not important   3.5 2.5 4.9 5.7 5.3 

I don’t know   0.9 1.4 0.9 1.5 1.4 

Total   2.2 6.7 14.8 76.2 100.0 
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Table 1B  (Continued)  

Importance of digital technology to success of the business, by industry 

sector (% of responses) 

 Arts, 
Recreation & 

Information 

Finance, 
Insurance, 

Real Estate 

Professional 
Services 

Enterprises 
& Admin. 

Mgmt. 

Social 
Services 

Hospitality Personal 
Misc. 

Services 

Total 

Very 

Important 
 

62.9 45.3 42.1 43.8 40.3 48.0 38.0 38.8 

Somewhat 
Important 

 

27.6 42.0 34.9 38.8 39.8 36.7 40.0 39.6 

Not very 

Important 
 

7.8 8.6 18.0 11.9 16.1 11.3 14.6 14.9 

Not 

important 
 

1.7 3.3 4.8 4.4 2.2 2.4 5.7 5.3 

Don’t 

Know 

0.0 0.8 0.2 1.3 1.6 1.6 1.6 1.4 

Table 2A 

Types of digital technologies SMEs are using, by business size (% of 
responses) 

 0-4 5-19 20-49 50-99 100-499 500+ Total 

Business has own 
website 

71.6 81.5 87.9 92.6 91.8 85.7 79.3 

 Social media  50.8 52.0 55.2 58.0 63.1 71.4 52.5 

 Mobile applications   29.7 32.2 38.8 44.3 48.4 71.4 32.9 

 Wireless internet (wi-fi)   75.5 81.6 85.0 86.4 91.8 100.0 80.2 

Online store on website  10.9 12.5 13.3 21.6 24.6 57.1 12.7 

 Listing products/services 
with other online 
marketplaces  

12.7 12.8 15.0 17.0 16.4 14.3 13.3 

 Online client booking 
platforms  

4.7 5.8 7.7 10.2 7.4 0.0 5.8 

 Other   3.1 2.6 2.1 3.4 1.6 0.0 2.7 

 None of the above   6.5 3.8 2.7 1.7 0.8 0.0 4.5 

 Total   36.4 45.2 12.9 3.2 2.2 0.1 100.0 
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Table 2B 

Types of digital technologies SMEs are using, by age of business (% of 

responses) 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 1 2-4 5-10 11+ 

 

Total 

Business has own 
website 

 

79.2 81.8 81.6 78.7 79.3 

Social Media 70.8 73.0 62.1 48.4 52.5 

Mobile 
Applications 

 

34.2 30.9 33.3 33.0 32.9 

Wireless Internet 

(wi-fi) 

85.8 81.3 83.4 79.4           80.2 

Online store online 17.5 14.3 13.6 12.1 12.7 

Listing 

products/services 
with other online 

marketplaces 

14.2 15.2 15.6 12.6 13.3 

Online client 

booking platforms 
10.8 7.7 8.1 5.0 5.8 

Other 3.3 2.2 2.5 2.8 2.7 

None of the above 3.3 3.0 2.3 5.0 4.5 

Total 2.2 6.6 14.4 76.8 100.0 
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Table 2C  

 Types of digital technologies SMEs are using, by industry sector (% of 

responses) 

 Agriculture Natural 
Resources 

Construction Manufacturing Wholesale Retail Transportation 

Business has own 
website 

 

48.0 68.3 76.0 86.7 87.4 78.1 70.9 

Social Media 36.7 35.4 35.8 43.2 41.1 69.7 43.0 

Mobile 
Applications 

 

36.7 41.5 38.3 27.3 31.7 30.1 44.7 

Wireless Internet 

(wi-fi) 
 

80.3 84.1 80.8 79.6 78.2 77.8 82.1 

Online store  9.6 2.4 2.1 11.3 19.3 21.8 10.6 

Listing 
products/services 

with other online 

marketplaces 

12.2 12.2 9.2 10.6 16.6 20.1 15.1 

Online client 

booking 

platforms 

1.3 2.4 3.6 1.7 2.8 4.9 7.3 

Other 3.5 3.7 2.2 2.4 1.8 1.4 2.8 

None of the 

above 

9.2 9.8 5.8 2.8 3.7 4.6 6.1 

Total 4.1 1.5 12.1 13.5 7.9 19.3 3.2 
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Table 2C  (Continued) 

Types of digital technologies SMEs are using, by industry sector (% of 

responses) 

 Arts, 
Recreation 

& 
Information 

Finance, 
Insurance, 

Real 
Estate 

Professional 
Services 

Enterprises 
& Admin. 

Mgmt. 

Social 
Services 

Hospitality Personal 
Misc. 

Services 

Total 

Business has own 
website 

 

94.8 84.7 78.5 89.8 88.0 79.0 74.7 79.3 

Social Media 77.6 57.6 47.4 56.9 66.7 76.2 50.8 52.5 

Mobile 
Applications 

 

37.9 38.8 30.6 38.9 29.2 36.1 29.1 32.9 

Wireless Internet 
(wi-fi) 

 

90.5 75.3 80.2 78.4 83.9 88.1 80.7 80.2 

Online store  23.3 7.5 9.3 12.6 9.9 13.9 9.6 12.7 

Listing 

products/services 

with other 

online 

marketplaces 

17.2 12.5 4.5 18.0 7.8 11.1 13.8 13.3 

Online client 
booking 

platforms 

11.2 3.9 4.9 6.6 15.6 20.2 9.6 5.8 

Other 2.6 5.5 3.6 5.4 6.3 2.4 2.5 2.7 

None of the 

above 

1.7 3.1 5.1 2.4 3.1 2.4 5.0 4.5 

Total 2.1 4.6 9.1 3.0 3.5 4.6 9.4 100.0 
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Table 3A 

SME use of social networking sites, by province (% of responses)  

 BC AB SK MB ON QC NB NS PE NL Can. 
            

Facebook 57.9 55.6 51.9 50.9 52.6 54.4 61.4 56.7 76.7 59.3 54.3 

 Twitter   18.4 26.1 21.6 21.4 24.6 10.6 17.0 21.6 43.3 22.0 21.8 

 Instagram   12.7 12.9 12.5 16.2 11.0 5.6 5.8 9.3 13.3 5.1 10.8 

 LinkedIn   29.0 38.4 25.0 25.6 33.1 29.0 26.3 26.8 23.3 25.4 31.6 

 Pinterest   5.0 5.3 3.8 5.1 4.7 3.4 1.2 5.2 10.0 1.7 4.5 

 Snapchat   1.6 1.2 3.8 1.7 1.0 1.0 1.8 1.5 6.7 0.0 1.3 

 Other  3.7 2.8 3.4 3.0 1.5 1.9 2.3 1.5 0.0 6.8 2.2 

 I have not used 

any social media 

34.2 31.1 38.6 38.5 35.2 35.5 32.2 32.0 20.0 32.2 34.5 

 Total   10.4 16.3 4.9 4.3 42.4 12.9 3.2 3.6 0.6 1.1 100.0 

Table 3B 

SME use of social networking sites, by size of business (% of responses)  

  

 

 

 

 

 

 

 0-4 5-19 20-49 50-99 100-499 500+ Total 

Facebook 52.5 54.7 56.0 58.4 60.3 71.4 54.3 

 Twitter   17.1 21.9 28.0 32.9 44.0 71.4 21.8 

 Instagram   9.0 11.3 11.4 16.2 17.2 28.6 10.8 

 LinkedIn   29.2 30.2 38.6 42.8 44.0 71.4 31.6 

 Pinterest   4.4 4.7 4.0 3.5 7.8 0.0 4.5 

 Snapchat   1.1 1.2 1.7 3.5 2.6 0.0 1.3 

 Other  2.9 1.8 1.7 3.5 0.9 14.3 2.2 

 I have not 
used any social 

media 

36.6 34.5 31.1 28.9 30.2 14.3 34.5 

 Total   36.5 45.0 12.9 3.2 2.1 0.1 100.0 
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Table 3C 

SME use of social networking sites, by age of business (% of responses) 

Table 3D 

 SME use of social networking sites, by industry sector  (% of responses) 

 

 1 2-4 5-10 11+ 

 

Total 

 Facebook   71.4 76.2 64.5 50.0 54.3 

 Twitter   28.6 32.1 27.5 19.6 21.8 

 Instagram   17.6 19.7 14.8 9.1 10.8 

 LinkedIn   31.1 38.0 37.4 30.0 31.6 

 Pinterest   6.7 9.1 5.1 3.9 4.5 

 Snapchat   0.8 1.7 1.3 1.3 1.3 

 Other  5.0 2.2 3.1 2.0 2.2 

 I have not used any 

social media 
21.8 16.6 23.4 38.6 34.5 

Total 2.2 6.7 14.5 76.6 100.0 

 Agriculture Natural 

Resources 

Construction Manufacturing Wholesale Retail Transportation 

Facebook 38.3 35.4 36.7 43.7 41.2 75.1 47.1 

Twitter 23.3 10.1 10.6 16.9 20.5 25.6 17.6 

Instagram 8.8 3.8 4.0 8.5 6.4 15.8 7.1 

LinkedIn 18.1 39.2 32.4 34.3 32.2 23.1 34.7 

Pinterest 2.2 1.3 2.9 5.5 2.8 7.8 2.4 

Snapchat 1.3 0.0 0.6 0.7 0.5 2.1 1.2 

Other  2.2 1.3 2.3 2.1 2.1 2.4 1.8 

I have not 

used any 

social 

media 

48.9 48.1 47.4 42.3 43.5 21.9 38.8 

Total 4.2 1.5 12.0 13.4 7.8 19.3 3.1 
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Table 3D  (Continued) 

 SME use of social networking sites, by industry sector  (% of responses) 

 
Table 4A 

How does your business use its website? By business size (% of responses)  

 Arts, 

Recreation & 
Information 

Finance, 

Insurance, 
Real Estate 

Professional 

Services 

Enterprises 

& Admin. 
Mgmt. 

Social 

Services 

Hospitality Personal 

Misc. 
Services 

Total 

Facebook 78.8 55.4 41.0 56.7 67.5 80.7 57.6 54.3 

Twitter 50.0 27.1 21.0 27.4 27.7 39.8 15.1 21.8 

Instagram 31.4 5.2 5.9 11.0 11.0 27.3 11.8 10.8 

LinkedIn 40.7 49.8 47.5 44.5 35.6 17.3 21.9 31.6 

Pinterest 9.3 1.2 3.2 1.2 5.8 5.6 4.3 4.5 

Snapchat 4.2 0.8 1.6 1.2 1.6 4.0 0.8 1.3 

Other  4.2 1.6 1.6 1.2 1.6 3.2 2.7 2.2 

I have not 
used any 

social 
media 

16.9 27.1 36.6 31.1 26.7 14.5 37.0 34.5 

Total 2.2 4.6 9.1 3.0 3.5 4.6 9.5 100.0 

 0-4 5-19 20-49 50-99 100-499 500+ Total 

Allows customers 

the opportunity 
to discover my 

business 

93.4 95.2 94.8 93.8 96.4 100.0 94.6 

Provides contact 

information  
92.8 94.3 94.2 96.3 96.4 100.0 93.9 

Provides 
information on 

products/services 

92.7 92.9 93.9 94.4 95.5 100.0 93.1 

Provides an online 

store  
16.0 16.9 19.4 20.6 28.6 50.0 17.5 

Updated regularly 
with new 

information  

40.6 46.6 51.6 55.6 67.9 66.7 46.3 

Other  2.0 2.4 2.8 1.9 1.8 0.0 2.3 

Total 32.8 46.5 14.2 3.7 2.6 0.1 100.0 
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Table 4B 

How does your business use its website? By industry sector (% of responses) 

 

 

 Agriculture Natural 

Resources 

Construction Manufacturing Wholesale Retail Transportation 

Allows 
customers the 

opportunity to 
discover my 
business   

94.5 92.9 94.6 96.1 91.0 94.1 95.2 

Provides contact 

information  
92.7 96.4 93.0 93.3 91.6 95.5 92.7 

Provides 
information on 

my 
products/services   

89.0 94.6 92.0 94.9 94.5 92.3 90.3 

Provides an 

online store for 
customers to 

purchase 
products/service   

25.7 3.6 4.0 13.6 24.3 28.6 15.3 

Updated 
regularly with 

new information  

46.8 30.4 37.6 39.6 51.2 55.1 41.1 

Other  0.9 5.4 1.6 1.6 1.8 2.2 3.2 

Total 2.5 1.3 11.5 14.8 8.7 19.0 2.9 
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Table 4B  (Continued) 

How does your business use its website? By industry sector (% of responses) 

 

 

 Arts, 

Recreation 

& 
Information 

Finance, 

Insurance, 

Real 
Estate 

Professional 

Services 

Enterprises 

& Admin. 

Mgmt. 

Social 

Services 

Hospitality Personal 

Misc. 

Services 

Total 

Allows 

customers the 

opportunity to 
discover my 

business   

96.4 95.3 94.4 95.3 97.0 95.0 93.7 94.6 

Provides contact 
information for 

my business  

92.7 96.7 94.2 92.6 95.3 93.0 94.2 93.9 

Provides 

information on 
my 

products/services   

95.5 92.9 91.9 93.9 94.1 96.5 92.4 93.1 

Provides an 

online store for 
customers to 

purchase 

products/service   

28.2 17.5 9.8 18.2 11.8 26.1 13.1 17.5 

Updated 

regularly with 

new 

information  

70.0 45.3 39.6 43.9 49.1 56.8 42.4 46.3 

Other  2.7 1.4 3.0 2.0 5.3 2.0 3.1 2.3 

Total 2.5 4.9 9.1 3.4 3.9 4.6 8.8 100.0 
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Table 5A 

 Challenges faced by SMEs when adopting digital technologies, by business 

size (% of responses) 

 

 
Table 5B 

 Challenges faced by SMEs when adopting digital technologies, by industry 

sector (% of responses) 

 

 

 
 

 

 

 

 

 

 

 

 

  0-4 5-19 20-49 50-99 100-499 500+ Total 

Too costly   36.1 35.6 36.0 32.9 35.9 16.7 35.7 

Too time-
consuming   

64.8 64.1 60.7 60.6 53.0 33.3 63.5 

Too difficult to 

understand   
32.0 28.9 23.3 24.7 16.2 16.7 28.8 

Other  6.4 6.7 6.4 4.7 5.1 0.0 6.5 

No challenges   20.2 22.0 23.3 25.3 29.9 66.7 21.8 

Total   35.8 45.5 13.0 3.3 2.2 0.1 100.0 

  Agriculture Natural 

Resources 

Construction Manufacturing Wholesale Retail Transportation 

Too costly   19.8 36.1 34.6 35.3 42.2 39.0 26.2 

Too time-

consuming   

61.4 48.6 63.7 61.2 68.7 72.1 46.3 

Too difficult 
to 

understand   

32.2 27.8 28.0 27.9 27.2 33.1 27.4 

Other   4.5 12.5 5.6 6.3 5.6 5.0 6.7 

No 

challenges   

24.8 26.4 24.0 24.7 17.2 16.3 31.1 

Total   3.9 1.4 12.0 13.7 7.9 19.2 3.1 
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Table 5B (continued) 

Challenges faced in adopting digital technologies, by industry sector (% of 

responses) 

 

 Arts, 
Recreation & 

Information 

Finance, 
Insurance, 

Real Estate 

Professional 
Services 

Enterprises 
& Admin. 

Mgmt. 

Social 
Services 

Hospitality Personal 
Misc. 

Services 

Total 

Too costly   31.0 36.5 28.0 43.4 39.8 35.7 38.5 35.7 

Too time-

consuming   
56.9 64.7 60.2 61.6 64.0 57.8 61.9 63.5 

Too difficult 
to 

understand   

18.1 29.5 21.3 30.2 31.2 29.1 30.8 28.8 

Other   8.6 6.2 9.1 7.5 8.6 11.1 5.5 6.5 

No 

challenges   
25.9 18.7 28.0 21.4 19.9 18.9 22.0 21.8 

Total   2.2 4.6 9.1 3.1 3.6 4.7 9.4 100.0 


